
Tourism Collaboration NTO-RTO



• Preface

• ICT Paradigm

• Case Studies

• Government 3.0

• Tourism 3.0

• Key Findings

Index



2

Preface

Market Environment

Almost Everyone has a 

Smartphone

ICT Environment

ICT Growth Golden 

Opportunity for FIT Growth

Tourism Industry

ICT Moving Too Fast, 

Applying ICT to BM is Too Difficult 

Tourism Policy

Low Priority, Poor Local Finance 

Very Difficult to Promote Local Tourism

Tourism Market

Inflated Expectations, Intense 

Competition, Various Devices/SVC, 

Convergence  Elaborate Strategies

Tourism Collaboration

Collaboration or Perish
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ICT Paradigm

Information Search

SNS

Mobile

LBS

IoT

AR / VR

We are here
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Case Studies – Information Search

english.visitkorea.or.kr/enu

Visit Korea (NTO)

eng.cdg.go.kr

Chandeokgung Palace (Official)

www.visitseoul.net/en

Visit Seoul (RTO)
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Case Studies – SNS

www.facebook.com/koreatourism

Facebook

twitter.com/KoreanTravel

Twitter

www.youtube.com/user/visitkorea

YouTube
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Case Studies – Mobile

iTourSeoulVisitKorea Mobile DeokSuGung in My Hands
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Case Studies – LBS (Location Based Service)

Indoor Positioning System( Beacon)Map & Navigation(GPS) Indoor Map

Visit Korea Mobile Seoul CityKyobobook Store
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Government 3.0
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Tourism 3.0

Korea Tourism Organization

LOD Based Standard Tourism Information

Korea Tourism Organization

Open & Share (Tour API)

www.liuxuekorea.com/KoreaTour

Reuse Information
Korea Tourism Organization

Smart Tour Guide (Audio Service)
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Key Findings

• A System Service Architecture Establishment should be preceded 

• Focus on Basics

• Role & Responsibility : Tourism Information Provider is

responsible for Providing Tourism Service

• Pursue the Common System Service Integration to fully encourage a 

Local Personality

• Become the Service Platform for various Service Players
User/Company/Government...

• Tourism Experience Quality is More Important than Tourism 

Marketing Quantity

• “Collaboration or Perish”


